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Ceramic Protective Coatings

ASTEC is the proven leader in roofs, walls, and industrial applications.
Developed and manufactured by ISO-9001 certified manufacturer Insulating Coatings Corporation,
ASTEC ceramic coatings provide seamless, waterproof, and corrosion-resistant barriers that offer
consistent energy savings. For over 20 years, and with hundreds of millions of square feet applied,
ASTEC has proven substantial cost savings and advantages over many substrates worldwide.

International opportunities are available. Contact us today at www.icc-astec.com,
e-mail international@icc-astec.com, or call +1 607-723-1727

Cool Roof / Green Roof
Technologies Since 1986
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Commercial News USA is mailed to 
individual readers in 176 countries around
the world. We know from your many e-mails
and letters that continuous receipt of the
magazine is important to you.

In order for you to continue to receive the
print copy of the magazine, you must fill out a
subscription renewal form. You will notice
that a form is included on Page 14 of this issue
that asks you to confirm or update your con-
tact information and to provide us with infor-
mation about your interests.

Because international postal rates are
increasing, we can only mail Commercial News
USA to readers who request to receive the
magazine. It is important that we receive your
most up-to-date mailing address and prefer-
ences for delivery of Commercial News USA. 

We also need to know more about your
business interests. This will help us improve
the magazine and ensure that we provide you
with the relevant information about products
and services that you will find useful.

Commercial News USA is available
immediately on our Web site 
(www.thinkglobal.us) by the first  day of each
issue month, and in print by international mail.

If you prefer to read the online issue, please
indicate your preference on the form on Page
14, and be sure that you provide us with an
accurate email address and contact informa-
tion. We will then notify you by e-mail when
the latest issue PDF is posted. 

Commercial News USA, © 2007 Copyright is not claimed for individual “listings” contained in this work, and permission is
hereby granted to make copies of individual “listings” for research, development, reference, study, educational, or teaching
purposes. Reproduction of any other portion of this work for advertising or promotional purposes, for creating new collec-
tive works, or for resale, is prohibited without the express written permission of the United States Government. The U.S.
and Foreign Commercial Service grants ThinkGlobal Incorporated, P.O. Box 865, Northampton, MA 01061, a paid-up
license to exercise all rights under the copyright claimed herein.

Firms supplying product and/or service information in Commercial News USA attest that their products and/or services are
available for immediate export. ThinkGlobal Incorporated and the U.S. Government do not endorse any product or service,
nor any company herein, and assume no responsibility for the accuracy of this data or for the outcome of any business
transaction resulting from this publication. ThinkGlobal Incorporated and the US&FCS make no representation concerning
the quality or effectiveness of any of the products or services advertised.
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All Readers Must Renew Their Subscriptions 

Free Subscription Offer
A subscription to Commercial News USA is now
available by mail.  Learn about the latest products
and partnerships available from the USA in every
issue. Become a subscriber online by going to
www.thinkglobal.us/subscribe.html or use the
form on Page 14.

Advertising Information
For information about advertising in the magazine,
please call 1-800-581-8533 from within the United
States or send an e-mail to cnusa@thinkglobal.us.
For all other questions, please send an e-mail to
info@thinkglobal.us

Published for the U.S. Commercial Service by
ThinkGlobal® Incorporated
P.O. Box 865
Northampton, MA 01061 USA
413-586-8588
Fax: 413-584-1688
info@thinkglobal.us
www.export.gov/cnusa

U.S. Department of Commerce, 
International Trade Administration

®

If you prefer to continue to receive the print
version of the magazine, please check “print”
on the form, and be sure to write your contact
information as clearly as possible.

You can complete your subscription
online or by faxing back the enclosed form.

Online: To subscribe online, go to
www.thinkglobal.us/subscribe and enter
the ID number that appears on the mailing
label (above your name). You will be asked
to verify your mailing information and to
provide additional information.

Fax or Mail: Use the enclosed form and
return it by fax (1-413-584-1688) or mail,
to Circulation Department, Commercial
News USA, P.O. Box 865, Northampton,
MA 01061 USA.

Please take a minute now to confirm or
update your data so we can provide you with
U.S. business opportunities without delay.

Remember you must complete the 
subscription form on Page 14 if you want to
continue to receive the magazine.

If you have any questions, please send 
an e-mail to subscribe@thinkglobal.us.

Thank you.

Gregory Sandler, Publisher
Commercial News USA



GIANT Map Art
Lobbies • Boardrooms • Conference Rooms • Executive Offices

D I S T R I B U T O R S H I P S A V A I L A B L E

• Sizes from 40" x 60" (1.5 x 1m) to 97" x 156" (2.5 x 4m)
• 7 world maps, 4 USA maps, 10 antique maps
• Stock or Custom
• Vinyl or Laminated

World’s largest 1-piece quality maps
www.GiantMapArt.com
aking@worldtradepress.com

800 Lindberg Lane, Suite 190
Petaluma, California 94952 USA

707.778.1124 x 218 (Anthony King)
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Business Services Special Section

Educational
Materials

L e a r n i n g
Resources, a
manufac turer
of education
materials and
books, is seeking
international trading partners and distribu-
tors. The company offers more than 1,300
products for math, science, language and
early learning – all with a reputation for
strong education content and high quality.
Learning Resources is also interested in
custom or OEM projects. Free catalog
available upon request.

Learning Resources

10801

International Sales
Learning Resources, Dept. CN
380 N. Fairway Drive
Vernon Hills, IL 60061 USA

TEL: 847-573-8400
FAX: 847-573-8425
mpasin@learningresources.com
www.LearningResources.com
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Let Us Serve As Your U.S. Office

Export Trading & Consulting
ETCetera International Inc.

12116

ETCetera International Inc.
P.O. Box 1700
McKinney, TX 75070 USA

TEL: 972-548-9021
FAX: 972-542-8638
sales@salesfile.com
www.salesfile.com

U.S. BASED SOURCING SERVICES

American Commercial Brands

For Global Markets

Z
S

V

Seeking New Distributors and Dealers
for Businesses, Schools, Homes, Hospitals
Very high gross margin profits await you as
a distributor/installer for Dry Erase Plus...
• Dry erase markers, permanent markers,

crayons, regular markers, pen, and pencil
all easily remove from this surface

• Apply almost anywhere…walls, doors,
refrigerators

• Instantly upgrade chalkboards and old dry
erase boards, make dry erase clipboards,
and more

• Adhesive pre-applied…peel and stick
• You can cut to any size
• Available in White and Transparent

creating dry erase surfaces of any color or
see images below surface

• Roll lengths of 1.27m x 60.92m (4 ft. x 200
ft.) and 1.52m x 60.92m (5 ft. x 200 ft.)

• Indoor and outdoor
Distributors and franchisees are needed
for this exciting new product line

Call today for Dry Erase Plus opportunities!

12174

Michael Heiman
Dry Erase Plus, Dept. CN
532 SE Battery Drive
Lee's Summit, MO 64063 USA

TEL: 1-816-728-2261
FAX: 1-816-524-8490
sales@dryeraseplus.com
www.dryeraseplus.com

B
U

S

Dry Erase PlusService Quality Institute

11198

John Tschohl, President
Service Quality Institute, Dept. CN
9201 E. Bloomington Freeway
Minneapolis, MN 55420 USA

TEL: 952-884-3311
FAX: 952-884-8901
john@servicequality.com
www.customer-service.com

G
S

V

Service Quality Institute
Seeks Distributors
Service Quality Institute,
a global leader in cus-
tomer service, is seeking
master licensees, distrib-
utors and consultants.
Service Quality is repre-
sented in more than 40 countries with more
than 33 training programs available to help
organizations create a service culture. View
our products and concepts on our Web site.
The company responds to inquiries by the
next business day. Ask for a free marketing
CD. This opportunity requires an investment
of $5,000 to $15,000.

The Business Services Special Section
in Commercial News USA, highlights a
number of U.S. companies seeking new
business partners around the world in
this key industry.

The products and services advertised
here are available for immediate export
by the U.S. companies who are offering
them. Contact information is provided
for each of the companies. Interested
buyers and distributors should contact
the American company directly to
request more information.

The U.S. Commercial Service also will
provide assistance to international buyers
and distributors seeking U.S. partners. A
list of worldwide offices can be found
on-line at www.buyusa.gov.
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Trade Shows Special Section

ASIS International’s 53rd Annual Seminar and Exhibits
promises to be the place where solutions start for record num-
bers of security management professionals and executives from
business and government who will share ideas, experiences,
and inspiration. By offering powerful educational programs
and keynote sessions, networking events, and the security
industry’s premier show, ASIS 2007 will demonstrate security’s
influence and power to the world.

As the leading event for security professionals worldwide, the
Seminar and Exhibits also offers an unparalleled networking
opportunity. ASIS 2007 will bring together more than 23,000
security, business and government professionals representing
more than 90 countries for the exchange of ideas, information
and experiences, shared in a variety of settings in educational
sessions, after-hours events, and on the trade show floor.

ASIS 2007 boasts more than 270,000 net square feet of the
latest security technology and innovations and provides a
showcase for more than 950 companies demonstrating the
cutting-edge security products and services that are shaping
the industry today.

In a global environment increasingly concerned with
protecting organizations, people, places, and information, the
availability of a single trusted source to address these issues has
never been more valuable. ASIS International has been
providing just such a resource for more than 50 years by
delivering a wide array of security solutions in a one-stop
event—the Annual Seminar and Exhibits.

ASIS 2007 offers the largest and most comprehensive
educational program in the industry with more than 150 high-
quality and insightful sessions on every aspect of security
across industry sectors.

In addition, keynote addresses by such business and political
luminaries as Tom Peters, one of the most influential business
thinkers of all time and co-author of “In Search of

Excellence,” and Henry Kissinger, a former Secretary of State
and Nobel laureate, will serve as highlights of the event’s
educational offerings.

Christopher Gardner, author of “The Pursuit of Happyness”
and the inspiration for the recent movie of the same name, will
close out the program by sharing the amazing story that has
taken him from the rags of homelessness to the riches of Wall
Street and beyond in a heartfelt presentation addressing the keys
to self-empowerment, beating the odds, and breaking cycles.

For more information and/or to register for the ASIS
International 53rd Annual Seminar and Exhibits, please visit
www.asisonline.org/asis2007, contact 703-519-6200, or
e-mail asis@asisonline.org.

Shannon Burch, Manager of Exhibitions
ASIS International
1625 Prince Street
Alexandria, VA 22314 USA

TEL: 703-518-1424
FAX: 703-519-6299
www.asisonline.org
sburch@asisonline.org

12169
September 24-27, 2007, in Las Vegas

ASIS International Annual Seminar and Exhibits
Provides Solutions to Security Professionals’ Challenges
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Two years running, 
named one of the 
50 fastest growing 
tradeshows in
North America.

12169



Trade Shows Special Section

The Automotive Aftermarket Products Expo (AAPEX) is
the world’s largest business-to-business event for the $268
billion global automotive aftermarket industry. This year,
AAPEX will take place 30 Oct. – 1 Nov., at the Sands Expo
Center, Las Vegas, Nevada, USA.

AAPEX is part of Automotive Aftermarket Industry Week
(AAIW), which also includes the Specialty Equipment
Market Association (SEMA) show. In 2006, more than
115,000 professionals from around the globe attended AAIW.

AAPEX draws an international audience from more than
150 countries and is certified as part of the U.S. Department
of Commerce International Buyer Program. Its Center for
International Commerce (CIC) is designed to make interna-
tional attendees’ visits to AAPEX highly productive and
profitable. The CIC has computerized product and exporter
locator services, interpreters and private meeting spaces, as
well as credit card, telephone and fax services. Representatives
from the U.S. Department of Commerce and association trade
specialists also will be on hand and available for consultation.

Last year, nearly 40 official international buying delegations
traveled to Las Vegas as part of the International Buyer
Program. International visitors interested in attending as part
of an official delegation should contact their local U.S.
Embassy or Consulate.

AAPEX also provides international buyers with a
powerful online tool – Netzone – that can be used to set
up appointments and connect with exhibitors before the
show even starts. Netzone is on the AAPEX Web site,
www.AAPEXShow.com.

Each year, AAPEX features more than 2,000 exhibitors and
nearly 5,000 booths showcasing globally recognized brands
and cutting-edge technology for the automotive aftermarket.
It has every brand of replacement part, and a tool and equip-
ment section with more than 150 companies represented. The
popular New Product and New Packaging showcases line the
entryway to the show, displaying the latest product
innovations and packaging trends.

The show attracts buyers from nearly every industry
segment, including manufacturers, wholesalers, warehouse
distributors, jobbers, retailers, independent service providers,
technicians, parts stores, manufacturers’ reps, exporters,
importers and packagers.

In addition to the show, the AAPEX educational program
delivers critical data and information on global aftermarket
trends and profitability. Previous sessions have focused on
consumer buying trends, achieving additional profits and
partnering with customers.

AAPEX registration opens in early May on the AAPEX
Web site, www.AAPEXShow.com. Registration is provided in
several languages, including English, French, German,
Japanese, Chinese, Spanish and Portuguese. Housing can also
be done online.

Buyers are reminded to start the VISA application process
early. The AAPEX Web site has a link to the State
Department, which has specific information regarding VISAs.
The site also has an exhibitor list and floor plan, a schedule,
show hours and a list of famous celebrities who attend AAPEX.

There is also a link to Las Vegas attractions, shows and
events, dining, shopping and casinos. Las Vegas is the city that
never sleeps and there’s plenty to see and do, regardless of the
time of day or night. For a look at the Las Vegas attractions,
visit www.visitlasvegas.com.

The Automotive Aftermarket Industry Association (AAIA) and
the Motor & Equipment Manufacturers Association (MEMA)
sponsor AAPEX. For more information, contact W.T. Glasgow,
Inc., 10729 West 163rd Place, Orland Park, IL 60467, USA,
phone: 1-708-226-1300, fax: 1-708-226-1310, e-mail:
info@aapexshow.com, Web site: www. AAPEXShow.com.

W.T. Glasgow, Inc.
10729 West 163rd Place
Orland Park, IL 60467 USA

TEL: 1-708-226-1300
FAX: 1-708-226-1310
www. AAPEXShow.com
info@aapexshow.com

11848
October 30-November 1, 2007, in Las Vegas

AAPEX: The World’s Automotive Aftermarket Event
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Industry leaders and telecommunications professionals from
more than 100 countries and U.S. territories will assemble in
Chicago on June 18-21 at NXTcomm 2007, the telecommu-
nications industry’s most important trade show, global forum,
and marketplace for the business of communications and
entertainment technology.

Programs, education sessions, and an all-star lineup of com-
munications and entertainment industry CEOs/keynote
speakers at NXTcomm 2007 will explore every aspect of
global communications, including infrastructure, entertain-
ment and content, and applications.

Need to know more about the industry’s most exciting and
informative show?
How much does it cost to attend NXTcomm 2007?

Exhibits Only Registration: $150 USD. Onsite Exhibits
Only Registration: $195 USD per registrant.

Who are the keynotes?
AT&T Chairman and CEO Ed Whitacre; Bell Canada
President and CEO Michael Sabia; Cisco Chairman and
CEO John Chambers; GE Vice-Chairman and Executive
Officer and NBC Universal Chairman Bob Wright;
Motorola Chairman and CEO Ed Zander; and Verizon
Communications Chairman and CEO Ivan Seidenber.

Does NXTcomm feature education programs?
Yes, programs will be offered by our conference partners.
Separate fee required.

What are the benefits for international attendees of attending
NXTcomm 2007?

• An International Trade Center (ITC) exclusively for inter-
national buyers

• Assistance from the U.S. Department of Commerce in
finding U.S. suppliers

• Interpreters in the ITC
• Transportation between McCormick Place and official

show hotels
• Opportunity to join a delegation and save the $150 USD

registration fee
How do I receive a visa?

Apply early to the U.S. Department of State, which provides
instructions and online application forms at
www.travel.state.gov/visa_1750.html

How do I reserve a room?
When you register online for the show

(www.NXTcommShow.com) you can immediately link
to the hotel reservations page of the website.

How should I plan my time at NXTcomm 2007?
By using NXTcommSHOW, a personalized (and compli-
mentary) networking and business development tool that
will help your time at NXTcomm 2007 be your most
productive all year!

Will there be safety and security measures?
Yes. Please bring a photo ID. International attendees must
show a passport.

Need more information? It’s all available at
www.NXTcommShow.com. Register now and join telecommuni-
cations industry leaders from around the country and around the
world for the industry’s most exciting, informative, and productive
show and marketplace.

NXTcomm 2007
2500 Wilson Blvd., Suite 300
Arlington, VA 22201 USA

TEL: +1-703-907-7000
FAX: +1-703-907-7746
www.NXTcommSHOW.Com

11559
June 18-21, McCormick Place, Chicago

NXTcomm 2007, The Industry’s Most
Important Show, Draws International Attendees

Trade Shows Special Section
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Hotel & Restaurant Equipment/Food/Food Processing Special Section

12173

4C Foods Corp. is revolutionizing the
bottled water market with their extensive
line of Totally Light iced tea and drink mixes.
All Totally Light products are sweetened
with Splenda and contain 0
calories with 100% Vitamin C. Totally Light
products are available in sticks, which are
added to a half liter bottle of water, or tubs,
each yielding two quarts. Teas are available
in the following flavors: lemon, green,
raspberry and decaf while drink mixes offer
many choices including lemonade,
cranberry-pomegranate, fruit punch and
pink lemonade. For 2007, 4C will be
introducing white tea with blueberry,
morning orange and just apple. To serve the
ever growing energy drink market, 4C will
introduce Totally Light Energy Rush drink
mixes in citrus and berry. 4C Totally Light
Iced Tea and Drink Mixes…a whole new
way to enjoy bottled water. Outstanding
sales opportunities are waiting for the right
international partners.

4C Foods Corp

10001

Dan Swartz
4C Foods Corp., Dept. CN
580 Fountain Ave.
Brooklyn, NY 11208 USA

TEL: 718-272-4242
FAX: 718-272-2899
dan@4c.com
www.4c.com

FO
D

International Distributors Wanted
for Unique, New Bottled Water Mix

Distributors Wanted:
FLOCRON® Liquid
Injection Systems

The FLOCRON®

liquid injection sys-
tem, manufactured by
Scienco/FAST® Systems Inc., is an automated
liquid injector designed to dispense an exact
quantity of viscous liquid into individual cans,
jars or bottles during the food canning/
bottling process. Flocron systems are widely
used for adding such liquids and ingredients
as water, brine, citric acid, calcium chloride,
oils and sauces. Flocron systems handle line
speeds up to 400 cans per minute. Seeking
worldwide distributors.

Scienco/FAST® Systems Inc.

11997

Jim Predeau, General Manager
Scienco/FAST® Systems Inc., Dept. CN
12977 Maurer Industrial Drive
Sunset Hills, MO 63127 USA

TEL: 314-645-6540
FAX: 314-645-6131
solutions@sciencofast.com
www.sciencofast.com

FP
P

Chef Paul Prudhomme’s All Natural
Seasonings

Now operating out of a new 125,000
square-foot plant outside of New Orleans,
Louisiana, Magic Seasoning Blends® has a
23-year history of providing chefs and home
cooks with more than 30 seasoning blends,
sauces, marinades and dry chiles. Export
markets include 25 countries that use retail,
foodservice or bulk ingredients of Magic
Seasoning Blends products. Custom blend-
ing is a growing specialty including private
label blends for supermarkets or restaurant
chains. Original seven blends are Poultry
Magic®, Meat Magic®, Vegetable Magic®,
Pork & Veal Magic®, Blackened Steak
Magic® and Blackened Redfish Magic®.

Other varieties are Barbecue Magic®, Fajita
Magic®, Salmon Magic®, Salt Free Magic®,
Magic Seasoning Salt®, Gravy & Gumbo
Magic®, Sweetie Magic® and Shrimp Magic®.
Chef Paul also offers four Magic Sauce &
Marinades® (Teriyaki, Louisiana Red
Pepper, Chipotle and Sun Dried Tomato)
and Magic Pepper Sauce®—all available in
retail and foodservice size packaging.
Importer inquiries welcomed.

Chef Paul Prudhomme’s Magic Seasoning Blends®

10295

Anna Zuniga, Dir. of Export Sales
Chef Paul Prudhomme’s Magic Seasoning Blends Inc.
P.O. Box 23342, Dept, CN
New Orleans, LA 70183 USA

TEL: 504-731-3522
FAX: 504-731-3576
azuniga@chefpaul.com
www.chefpaul.com

FO
D

With the National Restaurant Association
Show coming up May 19-22 in Chicago,
Commercial News USA is highlighting the
Hotel & Restaurant Equipment/Food/Food
Processing category. This section features a
number of U.S. companies seeking new 
business partners around the world in this
fast-growing industry.

The products shown here are available
for immediate export by the U.S. compa-
nies who are offering them. Contact 
information is provided for each of the
companies. Interested buyers and distributors
should contact the American company
directly to request more information.

The U.S. Commercial Service also will
provide assistance to international buyers
and distributors seeking U.S. partners. A
list of worldwide offices can be found 
online at www.buyusa.gov.
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Hotel & Restaurant Equipment/Food/Food Processing 
Special Section

10576

Materials

LUB<>LINE Corp. produces an exten-
sive line of lubricants for various types
of industries.

Lubr icants for Many Indust r ies
LUB<>LINE Corp.

10830

J. Fernando Pastrana, President
LUB<>LINE Corporation, Dept. CN
650 N. Sam Houston Pkwy E., Suite 215
Houston, TX 77060 USA

TEL: 281-260-8300
FAX: 281-260-6888
sales@lubline.com
www.lubline.com

White Mineral Oils
Petroleum Jelly
Banana Spray Oil
Additives
Solvents
Agriculture

• Construction
• Industrial
• Manufacturing
• Transportation
• Wood Products
• Mining

M
A

T

Plastic Custom Pallets…
Quick
If you are shipping
internationally, you
know the challenges.
Why not try plastic?
No insect infestation,
passes customs quickly,
lasts forever. Yes, it costs more, but close the
loop and get these back to use again and
again. We build custom sizes for your
specifications. Also try our industrial grade for
dunnage and crating needs. Large quantities
are also available for resale by international
distributors. Contact us directly.

Engineered Plastic Systems LLC

12149

David Cook, V.P. Sales & Marketing
Engineered Plastic Systems LLC, Dept. CN
885 Church Road
Elgin, IL 60123-9309 USA

TEL: 847-289-8383
FAX: 847-289-8382
davidcook@epsplasticlumber.com
www.epsplasticlumber.com
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You must
RENEW your

free subscription
in order to

continue receiving

Please use the form
on Page 14 or go online to

www.thinkglobal.us/subscribe



1. What is your job category?
� Executive Management

(Chairman, President, Owner,
Partner, General Manager,
Managing Director, CEO,
COO, CFO)

� Senior Management (Vice
President, Sales/Marketing,
Engineer, Purchasing,
Traffic/Distribution, Product
Manager, Import/Export,
Operations, Customs)

� Other Professional
Management (Lawyer, Doctor,
Professor, Government, NGO,
Non-Profit)

� Non-Management
(Administrative Assistant,
Secretary, Intern)

2. Please indicate the business
categories you are interested in
(check all that apply):
� Agricultural
� Automotive/Aviation/Marine
� Building/Construction/Hardware
� Business Services
� Consumer Goods
� Electrical/Electronics
� Environmental
� Health & Beauty/Fashion
� Food/Food Processing
� Franchising
� Hotel & Restaurant Equipment
� Industrial Equipment,

Services & supplies
� IT/Telecommunications
� Materials
� Medical/Scientific Products &

Equipment
� Safety & Security
� Sports & Recreation
� Trade Show

3. What is the principal business
activity of your company or
organization?
� Wholesaler
� Industry (Purchasing)
� Representative/Distributor
� Trade Association
� Dealer
� Manufacturer
� Export Trading Company/Broker
� Government
� Agent/Broker
� Service
� Other

4. How many employees work for
your company?
� 1 � 2-10 � 11-50 � 51-100
� 101-500 � More than 500

5. How much does your company
spend each year on products and
services from other countries?
� Less than $100,000
� $100,000-499,999
� $500,000-999,999
� More than $1,000,000

6. How comfortable are you read-
ing documents written in English?
� Very comfortable
� Somewhat comfortable
� Not comfortable at all

7. Where does your company
currently import products from
(check all that apply)?
� Africa
� Asia/Pacific (except China)
� Canada
� Central America
� China
� European Union
� India
� Mexico
� Middle East
� South America
� United States
� Other

8. Do you personally make
purchasing decisions?
� Yes � No

9. How many people in your
company read each issue of
Commercial News USA?
� 1 � 2 � 3 � 4 � 5 � 6
� 7 or more

10. How would you rate the
relevancy of Commercial News
USA to your business?
� Very relevant
� Somewhat relevant
� Not relevant

11. How many purchases have
you made from companies as a
result of reading Commercial
News USA?
� None � 1 � 2-3 � 4-5 � 6-10
� More than 10

Fax Back This Form to 413-584-1688 or
Renew Online at www.thinkglobal.us/subscribe

Signature Date

ID Number if renewing (see address label)

Complete Name

Company Name

Job Title

PO Box or Mail Stop

Street Address

City State/Province

Postal Code Country

Telephone Number Fax Number

E-mail Web Address

Primary Industry

Don’t miss a single issue, reply today.
Continue receiving your FREE copy by
subscribing now at www.thinkglobal.us/subscribe
or by fax at 1-413-584-1688
� Yes, I want to receive Commercial News USA, in:

� Print � Electronic Format � Both

� No

00000
Name
Company Name
Street Address
City, State or Province, Postal Code
Country

Subscribe Now.
To qualify for a free subscription,
you must answer the following questions:

5-digit subscriber code
from mailing label
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You must
RENEW your
free subscription
in order to

continue receiving

Current Subscribers:
If you already receive the magazine,
you must update your subscription
information on a renewal form.
You can do this online at
www.thinkglobal.us/subscribe

Or you can fax or mail us the form
that is included on Page 14 of this
issue of the magazine. Please include
your subscriber ID number, found
over your name on the mailing label.
(see Page 14 for a sample label).

New Subscribers:
Please use the form on the opposite
page or go online to
www.thinkglobal.us/subscribe.

Please complete the RENEWAL process right
now. It takes just a few minutes and you can do
it online at www.thinkglobal.us/subscribe.

Remember, you must renew your
subscription in order to receive the
magazine in the future.

Renew now and you’ll continue to receive
important information about U.S. companies
that are looking for business partners like you.
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SINK SOME TEETH INTO YOUR SALES!

OCTOBER 7–10, 2007 • DETROIT, MICHIGAN, USA

Exhibit at GEAR EXPO 2007

Join the largest collection of gear experts in the world at GEAR EXPO 2007 in Detroit —

the center of the power transmission industry.

Sell to New Markets

Key buyers from more than 30 countries will be on hand to view your products and services.

Introduce Buyers to Your Product Line

Visitors to GEAR EXPO can boost your bottom line — more than 80% have buying authority.

The Decision Is Easy! Sign Up Today! www.gearexpo.com

Owned and Produced by the American Gear Manufacturers Association • Contact us via e-mail: gearexpo@agma.org or call: (703) 684-0211
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ATTENTION:
COMMERCIAL NEWS USA READERS!
We know you enjoy receiving Commercial News USA because it
provides you with information about U.S. products and services.

If you have any questions, please call us at +1-413-586-8588 or e-mail us at subscribe@thinkglobal.us
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www.GlobalTel.com

10572

GlobalTel, Dept. CN
7999 N. Federal Highway, Suite 400
Boca Raton, FL 33487 USA

TEL: 561-999-0518 Ext. 112
CNUSA902@GlobalTel.com
www.CallMeBack.net

T
E

L

Agents Wanted Wholesale
Callback & VoIP
All agents and resellers enjoy:
• Complete control–online management
• Balance and call detail in real time
• Sell and recharge cards 24/7
• 20%-30% commissions/profits
• Low rates and volume discounts
• Business quality calls & support
• Termination thru 6 tier 1 carriers
• Lowest number of dropped calls
• Popular with call centers and business
• Call shop solution–VoIP & callback
• Call from any country
• SMS, ANI & Internet triggering
• Use VoIP from any PC or IP phone

Information Technology/
Telecommunications Special Section

WiFi
iDEN
Radio Cellular Phones

TDM Phones

Two-way
Radios

IP Phones

Early Warning
Broadcasts

Desktop
Clients for
Wireless
Broadband

Softphone
Clients

Conferencing

Desktop Clients
for Workstations

Severe
Weather
Broadcasts

VoiceInterop is a Gold
Level, Certified Integrator
for WAVE™ software by
Twisted Pair Solutions.
WAVE™ is an IP Based,
Enterprise software
application that can be
integrated into any IT/
Telecom network providing
for voice interoperability
between two-way and
iDEN radios, IP and
traditional phones, PCs
and more...

www.voiceinterop.com
11948

More Effective Than 
“Canned Air”
Keeps expensive equipment thoroughly 
clean and running at peak efficiency.

More Economical Than 
“Canned Air”
Built to last, no expensive aerosol cans 
to process or throw away.

Safer Than “Canned Air”
Electric power eliminates the need 
for dangerous aerosol propellants.

Condensation-Free
Safe for all computer/electronic 
equipment, printers, copiers, fax machines, digital cameras, etc.             220-volt models available.

Distributor inquiries welcomed at: 
1-845-357-1600 • Fax: 1-845-357-1640
sales@metrovacworld.com • www.metrovacworld.com

Metropolitan Vacuum Cleaner Company, Inc., Suffern, NY 10901  ©2007 MADE IN USASince 1939

Metro offers a full line of powerful DataVac 
vacuum/blower cleaning systems for a wide range of applications.

COMPUTER/ELECTRONIC
CLEANING SYSTEMS
COMPUTER/ELECTRONIC
CLEANING SYSTEMS

THE SAFE WAY TO ELIMINATE COSTLY DOWNTIME
10886

All-Terrain
Vehicles For
Rough Areas

S i x - w h e e l -
drive, amphibious
all-terrain vehicles
go into areas
unreachable by
conventional vehicles. Designed for off-road
travel and used by oil companies, construc-
tion firms, government, and military units,
these two- and four-passenger vehicles are
also used for hunting and fishing. The
vehicles travel about 8 km/hour in water and
about 40 km/hour on land. Price: $5,565.
Seeking distributors.

Recreatives Industries Inc.

11117

Galen Reich, Dir. International Sales
Recreatives Industries Inc., Dept. CN
60 Depot St.
Buffalo, NY 14206 USA

TEL: 716-855-2226
FAX: 716-855-1094
galenreich@yahoo.com
www.maxatvs.com

S
P

T

Sports & Recreation

11862

Two major Information Technology
industry shows will be held in the U.S. in
June: NXTComm ( June 18-21, Chicago)
and InfoComm ( June 15-21, Anaheim,
California). To coincide with these shows,
Commercial News USA presents a high-
lighted special section on Information
Technology/Telecommunications that fea-
tures a number of U.S. companies seeking
new business partners around the world in
this expanding industry.

The products shown here are available for
immediate export by the U.S. companies who
are offering them. Contact information is
provided for each of the companies.
Interested buyers and distributors should
contact the American company directly to
request more information.

The U.S. Commercial Service will also
provide assistance to international buyers and
distributors seeking U.S. partners. A list of
worldwide offices can be found on-line at
www.buyusa.gov.
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Consumer Goods

New Slim Cream with
Hoodia and Stop Smoking
Cream

Slim Cream is a power-
ful appetite suppressant
with Hoodia. It works by
reduc ing crav ings and
hunger, making you lose
weight from the first week of
use. Stop Smoking Cream is a safe, effec-
tive and natural product to help you quit
smoking with no side-effects. It is nicotine-
free and helps heal the harmful effects of
smoking while making you quit at your own
pace. To become a distributor contact us at:
info@cracompany.com

CRA International Co.

10351

Cid Abreu
CRA International Co., Dept. CN
8805 NW 35th Lane
Miami, FL 33172 USA

TEL: 305-591-1622
FAX: 305-591-9043
www.slimcream.com
www.stopsmokingcream.com

G
C

G

At Discounted Prices.
New, used, returns and closeouts from

premium department stores. Call Us Now!

Top Brand Name Shoes

10095

Usua Amanam, Ekaeta Udoffia or James Kim
Amtrat International Corp., Dept. CN
34015 Seventh Street
Union City, CA 94587 USA

TEL: 510-476-0500
FAX: 510-476-0513
usua@amtrat.com
www.amtrat.com

G
C

G

12029

Distributors Sought for
Outdoor Power
Equipment Lubricants

American Lubricating
has the most complete
line of outdoor power
equipment lubricants in
the world. Their products
meet OEM specifications
and warranty require-
ments at substantial
savings. Their specialty products include
two-stroke oils, four-stroke oils, bar and
chain oils, greases, tractor and hydraulic
fluids. International distributors and
wholesalers sought.

American Lubricating Co.

12136

Chip Armstrong, President
American Lubricating Co., Dept. CN
500 S. Front Street
Memphis, TN 38103 USA

TEL: 1-901-527-4707
FAX: 1-901-525-7670
chip@americanlubricating.com
www.americanlubricating.com

LG
E

12121

Redwood Playground Equipment
Ra inbow

Play Systems,
Inc., a manu-
facturer of
“ R e d w o o d
P l a y g r o u n d
Equipment,” is
currently awarding distributorships to
qualified individuals or companies in select
international markets. Upon meeting the
requirements, you may be chosen to join
this organization and its growing network
throughout the world. Rainbow Play
Systems, Inc. is a worldwide company of
owners, partners and business people
working together toward a common goal:
success.

Rainbow Play Systems Inc.

11112

Leonor Houston, Director
Rainbow Play Systems Inc., Dept. CN
25930 IH-10 West
Boerne, TX 78006 USA

TEL: 210-764-1375
FAX: 210-698-3843
Leonor@rps-international.com
www.rainbowplay.com

S
P

T 11
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Sports & Recreation



Franchising

Sno Biz Treats Seeks
Distributors Worldwide

Sno Biz, the world’s
largest and fastest grow-
ing Shave Ice and
Frozen Treat System, is
seeking exclusive distributors and dealers.
Since 1990, Sno Biz has created the most
amazing true-to-life proprietary flavor system
to create an assortment of popular and
unique treats including Smoothies, Shakes
and Iced Coffees with over 1,100 proven
locations worldwide. High margins and low
food/start-up costs makes Sno Biz an ideal
high profit business opportunity that is
enjoyed by all cultures.

Sno Biz

10360

Tom Novetzke, Intl. Development Mktg. Mgr.
Sno Biz/Crystal Fresh Inc., Dept. CN
12132 Riverwood Drive
Minneapolis, MN 55337 USA

TEL: 952-890-2788
FAX: 952-890-7533
tom@snobiz.com
www.snobiz.com

FR
A

Master Franchises
Available for In-Home
Care Services

Discover a world of
opportunity with Homewatch
CareGivers — a leading
provider of in-home care
services for 25+ years. We
serve people of all ages: seniors, new moth-
ers, the disabled, and injured. We offer the
widest array of care services in the industry:
companion, personal, and minor medical
care, as well as staffing, case management,
and an exciting new Alzheimer’s intervention
program. Master franchises are available
worldwide.

Homewatch CareGivers

11995

Judy Wood, VP Franchise Development
Homewatch International, Dept. CN
7100 E. Belleview Ave., Suite 303
Greenwood Village, CO 80111 USA

TEL: 303-758-5111
FAX: 303-758-1724
franinfo@homewatch-intl.com
www.homewatch-intl.com

FR
A

10515

11667

11543
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Health & Beauty/Fashion

Distributors for
Aloe Vera-Based
Products for All
Skin Types
See our Web site to
view our best selling
Gold Line products including the famous
KD-12 Skin Repair Cream. Our products
are available in more than 21 countries. Our
factory is the largest and oldest manufac-
turer of Aloe Vera-based skin care in the
U.S., and is FDA licensed. (Print catalog
from Web site.) Private labeling available.
Seeking distributors worldwide. Visit us
at Cosmoprof Trade Show, Las Vegas, July
15-17, booth A-10391.

Kathy Dallas Cosmetic Corp.

10760

Ray Hewitt, Chairman & CEO
Kathy Dallas Cosmetic Corp., Dept. CN
14115 Jupiter Hills Drive
Houston, TX 77069 USA

TEL: 281-537-1389
FAX: 281-537-5604
kathydallas@sbcglobal.net
www.kathydallas.com

C
O

S

Manufacturers of Drugs,
Vitamins, Pharmaceuticals
and Beauty Products

Health Products Corpora-
tion has been a manufacturer
since 1973 of vitamins, drugs,
health and beauty care
products for weight loss,
anti-aging, children's health, increased
energy, smoking cessation, pain relief (gels),
and cancer-fighting supplements. Benefits of
our products include high quality and very
low prices. All manufacturing facilities are
FDA licensed. Products are sold in the USA
and in other countries. www.hpc7.com

Health Products Corp.

10625

Health Products Corporation
1060 Nepperhan Avenue
Yonkers, NY 10703 USA

TEL: 914-423-2900
FAX: 914-963-6001
Zurion2@aol.com
www.hpc7.com

V
IT

Calcium Chews™ Provide
Essential Vitamins

LYNAE® Calcium Chews™

are an easy way to ensure
you’re getting 100% daily
intake of calcium. This
essential chew aids in
proper bone, teeth, and
muscle development.
Key Benefits:
• Great taste: Available in chocolate flavor
• Very convenient: Individually wrapped
• Keeps bones strong and healthy
• Vitamins D&K allows for fast effectiveness
• Antioxidant properties to strengthen

immune system

BOSCOGEN® Inc.

10224

Sandra Sandoval
Sales & Marketing Coordinator
BOSCOGEN®, Inc., Dept. CN
11 Morgan, Irvine, CA 92618 USA

TEL: 949-380-4317 Ext. 23
FAX: 949-583-2016
sandras@boscogen.com
www.boscogen.com

V
IT

Distributors Sought
for Hair Care Products

Luster Products Inc.
is an African-American
owned and operated
manufacturer of hair care
products for the entire family. Our brands
include Pink Oil Moisturizer, hair care for
women; Scurl, hair care for men; and PCJ,
hair care for children. We also manufacture
“Designer Touch,” an extensive line of
premium, professional salon products
sold to hair stylists. We are looking for
distributors worldwide. Contact us for
further information.

Luster Products

11871

Elvis Ramclam, Intl. Marketing Manager
Luster Products, Dept. CN
1104 West 43rd St.
Chicago, IL 60609 USA

TEL: 773-579-1800
FAX: 773-843-7502
lusterelvis@aol.com
www.lusterproducts.com

C
O

S

Distributors Wanted for HA Health
& Skin Care Products

Hyalogic produces quality
hyaluronic acid (HA) products
to enhance overall health and
fight the effects of aging. Nat-
urally occurring HA enables
the body to retain moisture.
Our products are made to
enhance joint, skin, hair, eye, nasal and oral
health. Hyalogic’s Episilk line features
moisturizing HA skin and hair care products.
Our facial serums combine HA with peptides
and other ingredients to address anti-aging,
dark circles, wrinkles and age spots.

Hyalogic LLC

12132

Jeff Robison, Global Account Manager
Hyalogic LLC, Dept. CN
10601 Kaw Drive
Edwardsville, KS 66111 USA

TEL: 913-422-9395
FAX: 913-422-9396
jeff@hyalogic.com
www.hyalogic.com

V
IT

Cévan Complementary Therapy
products target specific health
concerns with comprehensive
formulas that work synergisti-
cally to provide proven
nutrients that protect against
common health problems.
Cévan International is the export expert with 15
years of experience in international logistics and
product registration. We provide maximum
flexibility for your natural product requirements.

Cévan International

• Core Health
Management

• Skin Health
• Joint Health

• Cardiovascular
Health

• Vision Health
• Digestive Health

10286

Mike Baum, International Sales Manager
Cévan International, Dept. CN
600 Weaver Rd. #D
Longmont, CO 80501 USA

TEL: 303-772-6956
FAX: 303-772-6957
info@cevanusa.com
www.cevanusa.com

V
IT

Introducing the Conceal-
ing Systems Tru-Max
Cover Creme, a new
technologically advanced
natural cosmetic con-
cealing treatment creme. This light & silky
camouflaging creme visibly conceals skin
imperfections such as scarring, discol-
oration, psoriasis or even tattoos. Fortified
with natural vitamins and antioxidants, the
Tru-Max Cover Creme conditions &
protects the skin for a radiant, natural
glowing look & finish. Oil free, waterproof,
hypoallergenic, fragrance free, dermatologist,
& allergy tested. Now seeking distributors
worldwide.

Global Partners International Exports

11962

Laura Halik, President
Global Partners Intl Exports, LLC
16812 North 152nd Lane
Surprise, AZ 85374 USA

TEL: 623-476-7816
FAX: 623-444-2969
Global_partners@cox.net
www.globalpartnersexports.com

C
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S

Unique Tattoo Remover
“Rejuvi Tattoo Remover”

utilizes a special chemical
formula to detach the tattoo
color from the skin. It is very
effective, simple, economical
and less scarring compared
with other methods, the
company says. It can be
used to remove both body
tattoo and permanent
makeup. The result is con-
siderably better than Laser
method, the company adds.
PRICE: US$40/each.

Rejuvi Laboratory

11129

Dave Rosprim, Int’l. Mktg.
Rejuvi Laboratory USA, Dept. CN
360 Swift Avenue, #38
South San Francisco, CA 94080 USA

TEL: 650-588-7794
FAX: 650-588-7796
rejuvi@mindspring.com
www.rejuviLab.com
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O

S
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Environmental Building/Construction/
Hardware

12131

11874

Ener-Tec Inc.

10460

Larry Shroyer, President
Ener-Tec Inc., Dept. CN
P.O. Box 85
Union City, MI 49094 USA

TEL: 517-741-5015
FAX: 517-741-3474
larry@ener-tec.com
www.ener-tec.com

W
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Representatives
Wanted for Scale
and Paraffin
Control System

Our Linear Kinetic
Cell (LKC) system
prevents deposits of
scale and paraffin in
pipeline and oil wells
as well as scale in
boilers, cooling tow-
ers, heat exchangers, etc. It is non-polluting,
chemical-free and requires no maintenance.
Atoms are polarized, lowering the energy to
the point that crystallization cannot take place.
Representatives sought.

Better Water, Better World:
Seeking Distributors

Bio-Microbics manufac-
tures a wide variety of innova-
tive wastewater transfer and
treatment technologies that provide quick,
affordable infrastructure improvements for
unsewered homes, small communities and
commercial properties around the world.
Products include BioSTEP® Screened
Pumping Systems, FAST® Wastewater
Treatment Systems, LIXOR™ Submerged
Aeration System and SaniTEE® wastewater
screens. Contact us for more information or
to inquire about becoming an international
product distributor.

Bio-Microbics Inc.

10201

Raymond Peat, VP, Marketing & Int’l Sales
Bio-Microbics Inc., Dept. CN
8450 Cole Parkway
Shawnee, KS 66227 USA

TEL: 913-422-0707
FAX: 913-422-0808
sales@biomicrobics.com
www.biomicrobics.com

P
O

L
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Premium Building Products
For more than 90 years, “Oatey” has

manufactured quality plumbing products for
use in commercial and residential con-
struction. From the do-it-yourself handyman
to the professional plumber, Oatey offers
products to complete any plumbing project.
Oatey manufactures plastic pipe solvent
cements, solder paste flux, solder, pipe
thread sealants, plumber’s putty, wax bowl
rings, fitted brushes, shower drains, closet
flanges and other specialty items.

Oatey Co.

10987

Richard Strauss, Director, Intl. Division
Oatey Co., Dept. CN
4700 W 160th St.
Cleveland, OH 44135 USA

TEL: 216-267-7100
FAX: 216-267-9845
rstrauss@oatey.com
www.oatey.com

B
LD
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Building/Construction/Hardware

11856

Easy to Install | Pre-Packaged Kits | A Variety of Colors and Styles

Impervious to Moisture and Insects | Low Maintenance | Proven Value

Manufacturers of PVC FENCE, DECK, RAILING & WINDOW SYSTEMS
+1.812.985.3628 | www.westechbp.com | global@westechbp.com

Demand the Best...
Demand Westech.

Become a Distributor of
SceniX™ Vinyl Fence Kit Systems & PRESIDIO® Vinyl Deck, Dock & Railing Kit Systems.

Contact Westech® today for complete details.
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If you are a distributor of building products, you have a
unique opportunity to import an innovative new product that
makes sales effortless and distribution and merchandising a
dream. Best of all the impact on your bottom line could
be astounding.

The SceniX Fence System from Westech—an industry
leader in vinyl building products—was developed with the do-
it-yourselfer in mind. Its simplicity of installation is rivaled
only by its beauty and durability. SceniX fences add value to
the home, beautify the surroundings, and become the envy of
the neighborhood.

It is so easy to install that professional results are virtually
guaranteed. Using simple tools and detailed user-friendly
instructions, homeowners can create their own perfect fence.
Best of all, there are no post holes to dig! SceniX’s patented
design simplifies installation and provides maximum flexibility.
Posts have adjustable collars to ensure they are easily plumbed,
and cut edges of trimmed panels and fasteners are totally con-
cealed in the integrated brackets, posts, and rails.The final result
is a fence with a clean, professionally installed look.

All SceniX fence system kits are available in three distinct
colors: Almond, Pebblestone, and White. Customers can add
flair, personality, or understated elegance to their fence with
the variety of post cap options.

SceniX fence systems are available in a variety of styles to
enhance virtually any environment. Standard kits can be further
customized with relative ease, allowing your customer’s fence to
fully complement your personal style and surroundings.

SceniX post channels and adjustable rail brackets make it
easy to install the fence on sloped or uneven terrain. Simply
slide the bracketed rail to the desired height in the post chan-
nel and secure it into place.

Each SceniX fence kit contains the appropriate, pre-routed
or slotted rails to accommodate the proper panels. Moreover,
SceniX rail brackets slide easily into place on any of the four
post faces. If a rail is out of alignment, the customer can sim-
ply adjust the bracket height and refasten to make the instal-
lation perfect. It’s that easy!

Westech stands behind its products with a Limited
Lifetime Transferable Product Warranty. That means the
SceniX fence is warranted against manufacturing defects for
the purchaser’s lifetime.

Contact Westech today about becoming an international
distributor for the SceniX fence system. And while you are at it,
ask about these other Westech products: PRESIDIO® Vinyl
Railing Systems, PRESIDIO® Deck & Dock Systems, and
PRESIDIO® Garden Products.

Jordan Thompson, International Sales Manager
Westech Building Products, Dept. CN
7145 Highway 62 E.
Mount Vernon, IN 47620 USA

TEL: 812-985-3628
FAX: 812-985-2925
jthompson@westechbp.com
www.westechfence.com

11521
The SceniX™ Fence System from Westech®

A Revolutionary Building Product Is Ready
To Take On the World

B
LD

Building/Construction/Hardware
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300% Better Traction on Ice and Snow
Tyre-GripTM is a

spray-on solution for in-
creased traction on
your tires. Proven to in-
crease road grip on
black ice and hard
packed snow by 300%,
it comes in 16 oz. and 7
oz. aerosol cans and is
compatible with all
types of tires. We also manufacture Shoe
Grip to protect pedestrians from slipping on
wet and slippery surfaces. We are seeking
distributors worldwide to join our fast-grow-
ing company.

RonCon Smith Enterprises Inc.

12049

Ronald Smith, CEO/President
RonCon Smith Enterprises Inc., Dept. CN
17101 S. Central Ave., Suite #1J
Carson, CA 90746 USA

TEL: 310-632-9375
FAX: 360-248-8347
customer.service@tyre-grip.com
www.tyre-grip.com
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Patented Magnetic Fluid Treatment
Buddy-Tech products

incorporate cutting edge
patented technology to
treat both fuel and water in
residential and commercial applications.
Fuel-Buddy has been shown to dramatically
increase fuel economy and reduce
emissions in all types of vehicles as well
as boats, diesel generators, and other fuel-
burning equipment. Water-Buddy reduces
the negative effects of hard water by
controlling mineral scale build-up. Also
reduces the need for chlorine, soap,
detergents, and other reagents. U. S.
Department of Energy approved design.

Buddy-Tech

11683

Andrew S. Janczak
Buddy-Tech, Dept. CN
700 Hicksville Road, Suite 110
Bethpage, NY 11714 USA

TEL: 516-576-3434
FAX: 516-349-5522
info@buddy-tech.com
www.buddy-tech.com
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Exporter of the Year 
Award Recipient

AgraCo Technologies Intl. LLC
Phone: 610-239-7001

Fax: 610-239-7003

Email: dwebster@agraco.com
Web site: www.agraco.com

Non-Toxic 
Deet-Free
All-Natural 
Mosquito
Protection
that works!

Ethylene removal systems
increase the life of your
produce & floral products 
by 2 to 4 weeks longer
than normal. 

Non-Toxic  
Fly Traps that 
are safe and  
easy to use.  
No mess, 
No Problems. 

Nitro Max natural 
microbial fertilizers 
are good for the  
environment and 
will increase  

growth & yields. 

10037

You must
RENEW your

free subscription
in order to

continue receiving

Please use the form
on Page 14 or go online to

www.thinkglobal.us/subscribe

Automotive/Aviation/Marine Agriculture

New Alternative to Chrome Plating
Cosmichrome

is an amazing dec-
orative alternative
to expensive and
environmental ly
hazardous chrome plating. Exclusive
formulation can be sprayed on like paint.
Unlike traditional electrolytic plating finishes,
it can be applied on wood, plastic, metal,
stone, glass, vinyl, paint, plaster–virtually
any properly prepared surface. Available in
gold, silver, bronze, chrome, and many hues
and patinas. Offers the decorative luster of
metal plate at a fraction of the cost.

Gold Touch Inc.

10578

Terry Collins, Vice President
Gold Touch Inc., Dept. CN
12801 Berea Road
Cleveland, OH 44111 USA

TEL: 216-941-7400
FAX: 216-941-7472
terry@goldtouchinc.com
www.goldtouchinc.com

A
P
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Business Opportunity
New patent pend-

ing technology makes
it fast and easy to
recondition discarded
batteries without taking
them apart. Proven successful by over
1,500 operators worldwide, Battery Doctors
turns dead batteries into large profits.
Batteries for cars, motorcycles, boats,
buses, trucks, construction, fleet vehicles,
forklifts, golf carts…the list is endless. We
supply all product and equipment including
instructional video, manual, marketing plan
and support. Battery Doctors is a division of
ProTec International.

Battery Doctors

11081

Battery Doctors, Dept. CN
1832 Cedar Oak Road
Placerville, CA 95667 USA

TEL: 530-622-8511
FAX: 530-622-5945
batteries@batterydoctors.com
www.batterydoctors.com
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Distributors Wanted
for No-Drift Chemical
Applicators

The Danville applies
chemicals where needed
even on windy days. Six
units are available from
6" 5 quart model to 72"
Super Pro 55 gallon pull models. All units
are “no pumps required” gravity flow and
apply 1,000 sq. ft./gallon. Mix as you would
a sprayer. Your customers would include
golf courses, lawn maintenance services,
produce growers, tree growers, home
owners, schools, and governments. Manu-
factured by Danville Industries since 1985.

Danville Industries

12144

Danville Industries LLC, Dept. CN
124 W. Main Street
Harper, KS 67058 USA

TEL: 620-896-7126
FAX: 620-896-7192

A
G

M



Exclusive Distribu-
torships Available for
Floor Marking Tape
Every facility needs
lines on their floors to
promote safety and
organize the workplace.
Superior Mark is the
next generation floor tape and its patent-
pending design makes it more durable than
any other floor tape on the market today. If
your company currently calls on the
material handling, safety, or warehouse
industries and would like to add a unique,
high-profit product with repeat sales,
contact us directly at the address below.

InSite Solutions LLC

12170

Cliff Lowe, Managing Director
InSite Solutions LLC, Dept. CN
P.O. Box 8698
Rocky Mount, NC 27804 USA

TEL: 252-937-8328
FAX: 252-937-8327
Cliff@stop-painting.com
www.stop-painting.com
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Industrial Equipment, 
Services & Supplies

Medical/Scientific Products & Equipment

Repair Leaks in Minutes
SpeedAlloy bonds to

virtually any rigid surface,
including metals and plas-
tics. It can repair pipes,
tanks, sumps, casings, etc. in minutes. The
non-shrink system resists chemicals, cures at
low temperatures and exhibits outstanding
flexural and compressive strengths and
extraordinary adhesion. Enecon supplies
a complete range of high-performance
materials for repairing/rebuilding equipment
damaged by erosion/corrosion. Also avail-
able: non-chemical fluid treatment systems
designed to prevent mineral scale build-up in
pipes and equipment.

Enecon Corp.

10457

Andrew A. Janczak, President
Enecon Corporation, Dept. CN
700 Hicksville Rd., Enecon Center, Suite 110
Bethpage, NY 11714 USA

TEL: 516-349-0022
FAX: 516-349-5522
enecon@enecon.com
www.enecon.com

G
IE

Replacement Lamps
and Biomedical
Batteries

For medical equip-
ment, such as micro-
scopes, operating room
lamps, fiberoptic, endo-
scopes, projectors and
more. For equipment from
Amsco, Welch, Allyn, Pentax, Hanaulux,
Storz, Olympus, Nikon, PerkinElmer,
Skytron, Topcon and others. Atlas now
stocks Xenon cold light source replacement
lamps and also power supplies in 125W,
175W, 300 watts for most medical, surgical
and endoscopic use.

Atlas Specialty Lighting

10143

Eva Salazar, Int’l Marketing Manager
Atlas Specialty Lighting, Dept. CN
1111 West 22nd St.
Hialeah, FL 33010 USA

TEL: 305-885-8941
FAX: 305-888-2973
export@asltg.com
www.asltg.com
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High Quality Packaging Tape and
Dispensers for a Strong, Secure Seal
Reinforced water-activated tape, also
known as gummed or non-asphaltic tape,
creates a strong, tamper-evident seal on
corrugated cartons that stands up to
extreme hot, humid and cold environ-
ments. Better Packages® manufactures
BetterSeal Secure® water-activated tape,
rugged tape dispensers, and carton-seal-
ing systems used worldwide by govern-
ment agencies and business including
those packaging food and beverages. Our
complete line of Better Pack® brand
dispensers is Conformite Europeene-
approved and meets or exceeds Federal
Communications Commission (FCC),
Underwriters Laboratories (UL), Canadian
Standards Association (CSA) and CUL
(combined CSA and UL) regulatory
requirements for electronic and operational
safety. A full range of water-activated

BetterSeal Secure Tape is available to
provide an optimized carton sealing
system from one trusted source. Since
1917, our products have been manufac-
tured in the U.S. and sold worldwide by a
network of authorized distributors. Contact
our corporate headquarters to learn about
our products and current distribution
opportunities.

Better Packages Inc.

11882

Jeffrey Deacon, VP Sales & Marketing
Better Packages, Inc., Dept. CN
255 Canal Street
Shelton, CT 06484 USA

TEL: 203-926-3711
FAX: 203-926-3705
info@betterpackages.com
www.betterpackages.com
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APS Casing Spacers
for Dual Containment
Applications

Get into position
quickly with APS Casing
Spacers for centering
water and sewer or oil and gas pipes within
casings providing protection between
carrier and casing. Virtually corrosion proof,
it provides cathodic protection, is easily and
efficiently installed and requires no grease,
special tools, or backfill. Now available for
in-house stocking to decrease inventory.
One person installation lowers costs. Avail-
able in three models: polyethylene, stainless
steel, and carbon steel.

Advance Products and Systems

11713

Darla Steinborn, Sales & Marketing Manager
Advance Products & Systems
P.O. Box 60399
Lafayette, LA 70596 USA

TEL: 337-233-6116
FAX: 337-232-3860
sales@apsonline.com
www.apsonline.com
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Superior Moisture
Protection

Stay Dry While Getting
Wet! SEAL-TIGHT® Cast
and Bandage Protector
provides dependable
watertight protection while
showering and bathing.
Reusable, SEAL-TIGHT®

is made of durable textured vinyl. Patented
application ring eliminates the need for
strapping or Velcro® closure. Simple to
apply. Latex-free diaphragm stretches eas-
ily over cast to form comfortable, leak-free
seal. Seeking distributors. Exporter
of the Year.

Brown Medical Industries

10243

Paul Katzfey, Dir of Intl Sales & Marketing
Brown Medical Industries, Dept. CN
1300 Lundberg Drive West
Spirit Lake, IA 51360-7246 USA

TEL: 712-336-4395
FAX: 712-336-2874
paul.katzfey@brownmed.com
www.brownmed.com
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Distributors Sought
for New, Affordable
Malaria Diagnosis Tool
LW Scientific is a lead-
ing manufacturer of
laboratory products for the medical, veteri-
nary, dental, educational, and industrial
markets. Our core products include micro-
scopes, centrifuges, and other laboratory
products. We now offer the best technology
available for malaria diagnosis—the new,
portable Lumin fluorescing lens and com-
pact illuminator. This affordable illumination
system converts a standard microscope into
a fluorescing microscope in the time it takes
to change an objective. Distributors wanted.

LW Scientific Inc.

10834

Carol James, International Sales Manager
LW Scientific Inc., Dept. CN
865 Marathon Parkway
Lawrenceville, GA 30045 USA

TEL: 770-270-1394 Ext. 4343
FAX: 770-270-2389
CarolJ@LWScientific.com
www.LWScientific.com

M
E

D
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Slip Resistant
Chemicals

One applica-
tion makes all
types of floors
slip-resistant for
five years, indoors
or outdoors. Use
on tile, marble,
granite, cement,
wood, etc. Seeking
exclusive distribu-
tors in various
i n t e r n a t i o n a l
markets.

Trusty-Step International

11386

Stan Handman, President
Trusty-Step International, Dept. CN
271 Western Ave.
Lynn, MA 01904 USA

TEL: 781-598-1400
FAX: 781-598-4937
safety@trusty-step.com
www.trusty-step.com
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Tamper-Evident Mini
Padlock Protects
without Keys
The Mini Padlock is secured using a
numbered or bar coded seal. Broken
or missing seal indicates that sealed
container was accessed. It complements
Rifkin’s products offering high-level protection
for money and valuables stored or transported.
The company’s custom fabric locking money
bags and courier bags are familiar to cash
handlers worldwide. Rifkin also manufactures
bags secured with a built-in chamber and seal
to protect confidential and valuable papers
moving through mail or courier systems.
Worldwide distributors sought.

A. Rifkin Co.

10005

Joan Brown, International Sales
A. Rifkin Co., Dept. CN
1400 Sans Souci Parkway
Wilkes-Barre, PA 18706 USA

TEL: 570-825-9551 Ext. 203
FAX: 570-825-5282
jbrown@arifkin.com
www.arfkin.com

S
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Safety & Security

Ray Wood, Director of International Sales
590 Sawgrass Corporate Parkway
Sunrise, FL  33325  USA
Tel. 954-846-8222 sales@body-armor.com
Fax   954-846-0555 www.body-armor.com

Protective Products International is a 
manufacturer of quality body armor for 
police, security and other applications.
Seeking experienced and established distributors in various international markets.

• Concealable Body Armor
• Tactical Body Armor
• Hard Armor Plates
• Shields
• Helmets
• Accessories
• Vehicle Armor
• Custom Armor

11082

11532

Bullet Proof Lecterns Available
High quality, proven products. The Presiden-
tial Podium, shown here, is 50½" high x 26½"
wide x 23" deep, has hidden rear casters for
easy mobility, leather handrails, and its top
drops down from an angle to a flat surface for
laptop computer use (shown in down position).
Available in different wood species and fabric
colors (shown in solid walnut with blue or with
red top). Executive Wood Products has many
other hardwood lectern and podium models
available. Products ship F.O.B. factory. The
Presidential ships fully assembled and has a
special retail price of $3,900 USD under
Promotional Code “PDA072”. Worldwide
distributors are being sought.

12168

Randy Wallis
Executive Wood Products, Dept. CN
P.O. Box 88
Sullivan, MO 63080 USA

TEL: 573-468-3047
FAX: 573-468-4755
buysmart@executivewood.com
www.executivewood.com
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Executive Wood Products Inc.

World Leaders
Prefer EWP
Wood Podiums

Distributors
Needed

News

Buyers of U.S. Goods
Honored in Mexico

The secret behind international business is
finding someone in another country who will buy
what you’re selling.

The U.S. Commercial Service finds buyers in
more than 100 countries for U.S. suppliers of goods
and services. One of the ways the CS honors its
buyer clients and keeps them buying from U.S. sup-
pliers is by rewarding them with a Certificate for
Achievement in Trade. And it is an achievement for
a small firm anywhere to buy and sell globally.

In a ceremony replicated around the world, the
Commercial Service in Mexico City confers the
award on a small Mexican company that imports
U.S. goods under the North American Free Trade
Act. The award was presented by Karen Zens,
Minister Counselor for Commercial Affairs to
Ramon Cadena, an independent agent that imports
technology from the U.S. and an ABIC member
since October 2006. Also pictured is Gail Stanford
del Rosal, Commercial Attache.

“I would like to express my greatest gratitude
to all the employees that work in the U.S.
Commercial Service in Mexico City, given that a
great part of Hermen S.A. success is due to the
support and help to locate and contact U.S. firms
to be able to import equipment and machinery
from the United States,” said General Manager
Hernandez Mendoza. “Without this help it
would have cost us much more time. I truly 
appreciate your invaluable interest to help us and I
support the promotion of your programs so
Mexican companies can benefit from your services
in order to strengthen and improve this great
country: Mexico.”

For more information about working with
U.S. companies, please visit www.buyusa.gov.
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their products or services. Reader Service numbers appear on the bottom of each display ad and in the contact information box for
listings. These numbers also appear in the alphabetical index on Page 26.

Please indicate the business categories you are interested
in (check all that apply):
� Agricultural
� Automotive/Aviation/Marine
� Building/Construction/Hardware
� Business Services
� Consumer Goods
� Electrical/Electronics
� Environmental
� Health & Beauty/Fashion
� Food/Food Processing
� Franchising
� Hotel & Restaurant Equipment
� Industrial Equipment, 

Services & supplies
� IT/Telecommunications
� Materials
� Medical/Scientific Products & Equipment
� Safety & Security 
� Sports & Recreation
� Trade Show
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� Executive Management (Chairman,

President, Owner, Partner, General
Manager, Managing Director, CEO, 
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� Senior Management (Vice
President, Sales/Marketing,
Engineer, Purchasing,
Traffic/Distribution, Product
Manager, Import/Export,
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Government, NGO, Non-Profit)

� Non-Management (Administrative
Assistant, Secretary, Intern)

2. What is the principal business activity
of your company or organization?
� Wholesaler
� Industry (Purchasing)
� Representative/Distributor
� Trade Association
� Dealer
� Manufacturer
� Export Trading Company/Broker
� Government
� Agent/Broker
� Service
� Other

3. How many employees work for
your company?
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� 101-500 � More than 500

4. How much does your company
spend each year on products and
services from other countries?
� Less than $100,000
� $100,000-499,999
� $500,000-999,999
� More than $1,000,000

5. How comfortable are you reading
documents written in English?
� Very comfortable
� Somewhat comfortable
� Not comfortable at all

6. Where does your company 
currently import products from
(check all that apply)?
� Africa
� Asia/Pacific (except China)
� Canada
� Central America
� China
� European Union
� India
� Mexico
� Middle East
� South America
� United States
� Other

7. Do you personally make 
purchasing decisions?
� Yes � No

8. How many people in your 
company read each issue of
Commercial News USA?
� 1 � 2 � 3 � 4 � 5 � 6 
� 7 or more

9. How would you rate the 
relevancy of Commercial News USA
to your business?
� Very relevant
� Somewhat relevant
� Not relevant

10. How many purchases have you
made from companies as a result of
reading Commercial News USA?
� None � 1 � 2-3 � 4-5 � 6-10
� More than 10
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